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Informational Report  
 
This past year, my focus as executive director has been to enhance the visibility around the 
member benefits we offer at the Colorado Dental Association and to create greater synergy 
throughout the organization to grow our membership 
 
Focusing on the five basic elements established by the CDA Executive Committee in 2014 
(improve financial position, increase member value and engagement, improve communications, 
develop future leaders, and improve access to care and provider benefits), we have worked this 
last year to create better connections between our membership and the products and services 
we offer as an organization.  This has resulted in the creation of the CDA Endorsed Products 
branding campaign; Dental Health Matters; a more focused non-profit, the CDA Foundation; 
enhanced focus on the Power of Three (ADA, CDA and local components working together); 
and significantly more activity around our political action committees, CODPAC and Colorado 
Dental Small Donor Committee.  All of these efforts are a critical component of the CDA 
Membership 2020 plan designed to increase market share in the CDA. 
 
CDA Endorsed Products 
As part of our commitment to outstanding member programs and services, the CDA has 
unveiled a new strategy to market its endorsed programs. CDA Endorsed Products will 
incorporate the CDA endorsements under a single, unified brand and present new opportunities 
to deliver “big savings” to our membership on the products and services they need.  While 
endorsed products aren’t a new concept for the membership, many members are unaware of 
their existence.  This new brand will draw greater attention to products and services that can 
save practices time and money.  This move accentuates the Colorado Dental Association’s 
commitment to responsible growth and delivers benefits our members can use to make their 
practices more successful.   
 
Dental Health Matters 
The CDA launched Dental Health Matters to better link the many programs and initiatives 
supported by the CDA to help improve dental access and care. The program will also allow 
members to better engage in the public discourse about dental health access and care and will 
allow the CDA to better communicate about the association's efforts with fellow oral health and 
public partners and stakeholders, policymakers and the general public.  We will utilize Dental 
Health Matters to build a broader base of communications and public interest in dental health 
through locally driven content and breaking information and news stories from across our 
country on dental health issues. 
 
Dental Health Matters has incorporated CDA’s public health efforts already in place, including 
the rural workforce taskforce, community water fluoridation, and the Medicaid recruitment 
program, Take Five.    



CDA Foundation 
The CDA Charitable and Educational fund is now simply, the CDA Foundation.  The CDA 
Foundation will align itself with the goals and objectives of CDA’s access-to-care vision by 
supporting rural and underserved dental access expansion and encouraging dental professional 
well-being.  The CDA Foundation will also support Dental Health Matters by creating 
opportunities to provide funding toward expansion of existing services and development of new 
services in rural and other underserved settings.   
 
Power of Three 
The CDA is seeking to advance and promote the value of the American Dental Association as 
America’s Leading Advocate for Oral Health and to increase the perception of the ADA 
throughout our membership.  The CDA is also working to make each component stronger by 
helping to identify and cultivate leaders, helping improve communications within the 
components and serving as a bridge between the individual dentists and the profession. 
 
CODPAC/CDSDC Expansion 
The CDA has worked closely with the American Dental Association through the ADPAC 
Partnership for Growth program.  The program seeks to nearly double the PAC revenues and 
participation through a targeted education campaign to the membership.  The program also 
seeks to connect the importance of legislative successes, both at the state and federal level, to 
increased giving and participation by dentists.     
 
CDA Membership 2020 
These efforts are the building blocks for our most critical effort, CDA Membership 2020.  The 
essence for long term success in all facets of the organization is a strong and vibrant 
membership engaged and aligned with the goals and objectives of the association.  The 
Membership 2020 campaign will seek to grow membership in the CDA by developing a 
statewide membership campaign and to reestablish an 81.2% market share by 2020.  The CDA 
Membership Council has begun implementing the campaign and will soon develop grassroots 
educational tools to engage local components and identify and recruit members at a peer-to-
peer level. 


